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If our lives are dominated by a search for happiness, then perhaps few activities reveal as much as the dynamics of this quest - in all its ardor and paradoxes - than our travels. They express, however, inarticulately, and understand of what life might be about, outside of the constraints of work and of the struggle of survival.

(De Botton, The art of travel, 2004)

Abstract

This study relies on newer comprehensions of cultural tourism, results of deeper observations of motivations of those travelers that are attracted by cultural facilities. They are not motivated by culture primarily intended for the elite, but are interested in and attracted by culture conceptualized as way of life of a region, i.e. culture as a process in which material and intangible components of culture are mirroring.
The culture needs to be available to everyone, and therefore this study expresses hesitancy toward those strategies and methods of thinking that try to relate cultural tourism only with elite tourism and those “tourists with deeper pockets”. 

One of the assumptions of cultural tourism is developed culture in the region that wants to develop tourism. Its inhabitants need to be aware of their culture and ways to communicate with others, whether they may be friends from other regions, guests or tourists. Local community also needs to be consulted and involved in various phases of consideration on what and how cultural elements can be shared with wider audience of visitors. Nevertheless, tourist industry people create “top-down” projects, where certain projects are put upon from “the above”.

Speaking about possibilities of development of cultural tourism in Istria, a line of problems have been perceived, some of general nature and related to wider issues. While some areas receive almost nothing from tourism, other receive exceptionally much, so it is hard to speak of Istria as one and single tourist destination on practical level. Communicatively archaic presentation of culture in most of the museums, absence of visitor centers and cultural facilities related to culture and outside from institutions, unmarked objects and sites, exemption of the local population in creation of interpretative programs of the cultural heritage are just few of general problems in communication by culture on this peninsula, that cannot even meet Istrian people’s needs, not speaking of expectations of external visitors. Absence of network and cooperation, on all levels (lack of communication among people working in culture and in tourism, absence of mutual projects and agencies implementing some of culture facilities into tourism offer, etc) point to the current situation where many mechanisms are lacking. This study offers guidelines for resolving some of the issues mentioned.
In this context, any conceptualized initiative in cultural tourism deserves salutation, and one of these is project “HEART of Istria: Heritage and Art”. In the framework of this project, among other actions, four booklets have been produced describing four cross border itineraries. It derives from the consideration that state border should not be an obstacle in perception and interpretation of Istria as single cultural space, and even as single destination. The structure of the itineraries (in this example, in the purpose of introduction of four main topics – Istrian archeological parks, frescos, castles and architectural Venetian heritage) today is generally accepted form of visiting places and regions, offering at the same time wider cultural and historical context. At the end, the study suggests how to implement these itineraries to the best. 
INTRODUCTION
Implementation of “Heart of Istria” project and in particular four conceptualized itineraries (Istrian archeological parks, frescos, castles and architectural Venetian heritage) can provide new momentum and quality to cultural tourism that is starting in Istria. To develop successfully, it is important from the very beginning to understand what is considered as culture and cultural tourism, as well as what importance such type of tourism has today in European and global context. In the second chapter, there will be conceptual tendencies on cultural tourism in Croatia, while third chapter is estimating the state of the art and necessary actions to correct it and become better context for implementation of both “Heart of Istria” project and other areas of cultural tourism. Last chapter suggests most convenient implementation methods for the project “Heart of Istria”.
This study does not have the ambition to be holistic and present economic analysis and plan. Being written by someone working in culture, it focuses on cultural aspect of this kind of tourism as well as pertaining methods for its development. It offers conceptual framework rather than practical advices and aims at initiating discussion about what kind of cultural tourism Istria needs, in expectance that it will advance to asking what kind of overall culture Istria needs. In fact, a cultural strategy of Istria needs to be developed, so this study could serve as one of introductory conceptual paradigm. 

The focus of this study is dedicated to those categories of culture tourist showed most interest for, expecting that this trend will continue. In particular, it is cultural heritage and living local traditions. The study extensively examines events. Due to their sporadic and specific nature (happening few times a year and do not last long), they often do not reflect local cultural heritage, because of which tourist come to Istria in the first place. Attitude toward organization and dissemination of such events is also specific, and necessary space should be provided to it.
1. GENERAL CONSIDERATIONS ON CULTURAL TOURISM

1.1.  Experience of culture

During last decades, the fact has been made aware on several different levels, that tourists experience and consume tourism extensively as cultural experience. Why different levels are mentioned here, in the very first sentence? It is so since it is important to have in mind from the beginning that culture (not just in this, but also in other texts on similar subjects) is understood in broad and narrow sense:

1. Culture as a way of life

According to this understanding of culture, shared mostly by anthropologists, ethnologists, archeologists and other culture experts, the culture is all together learned behavior and knowledge, skills, beliefs, values, concepts, meanings, hierarchies, time sentiment, communication, spatial relations, roles, concepts of universe, material inventories, customs and institutions of particular group of humans, being transferred from generation to generation and/or being shared in particular time and space. Culture understood as such is usually considered as tradition of particular group. In such a manner, Bella Dicks writes “It seems that currently dominating definition of culture has moved from hierarchical toward anthropological plain (or as Mercer 1999 sees, from esthetic toward anthropological). Domination of anthropological concept of culture has made path to widely spread popularization of “cultural mosaic – the idea that culture is something belonging to one place and people, making them special and different, the thing that can be discovered, described, documented and exhibited.” (Dicks 2003, 27)
2. Culture as practice and acts that are the product of artistic and intellectual activities.
Just until recently, it has been related mainly to high, elite culture of governing structures in the society. First thing that comes to ones mind when mentioning “culture” in context of this concept is visual arts, (classical) music, theatre, museums and similar. In fact, this is colloquial, until recently wide spread concept of culture.

First approach sees culture as a process, while other observes culture as a product, and these two approaches interlace seldom. Tourists themselves, however, visit certain regions/destinations for both reasons, i.e. for culture understood in both manners. Certainly, during the visit to Paris, consummation of “high” culture might be emphasized, but many will buy long crispy bread, spend an evening in some glassed terrace and devote time to what they consider to be “way of life in Paris”, while in fact they consume elements of culture understood in broader meaning. Istria too is visited by tourists for culture understood in both ways, just alike most of other tourist destinations. In case we understand culture as a way of life in a region, we are approaching the assumption that every tourism is, at least in fraction, a cultural tourism too. In fact, there is a decreasing number of tourists that will not show interest in local food, tradition, architecture and events of the place they are visiting.

Therefore, considering the fact that increasing number of tourist are showing interest in culture understood as way of life, i.e. culture as a process, local communities worldwide are object of many visitors’ attention. This is particularly obvious to those situations and regions tourists visit in quest for testimonies of authentic traditional life. The number and interest of tourists has initiated over time organization of special events for tourists, exhibiting local customs and traditions, transforming culture as a process into culture as a product. However, this type of events should not be isolated into particular category, as it was not rare that during time, and repeated throughout the years, these events are accepted by tourists as “authentic”, and not only by tourist, but also by those that have created them (Richards, 2005).
Tourism is easier to define than culture is. One of tourism definitions says that tourism is “occasional, short-term travel of people toward destinations away from their work and life residence, as well as activities in those destinations during their stay. It encompasses the travel for different purposes, as well as daily visits and excursions.” (quotation in Holloway, 1985, 2). Another definition considers tourism as “basic experience of a place. Tourism “product” is not tourist attraction, but is rather an experience of a place and events happening there, seen as a series of internal and external interactions.” (Leiper, 1995, as quoted in Burns 1993, 31)
During past, however, the culture and tourism have been related only to the European region. Even during Roman era, people have been visiting places with remains of older cultures and civilizations (Greek, Egyptian and other). Medieval “tourists” have mostly been pilgrims that have constructed foundations of today’s cultural itineraries such as pilgrimage to Santiago de Compostelo in north Spain. However, the origin of the word tourism is related to the term “Grand Tour” describing the travel to the certain places and cities mostly in Western Europe (but not exclusively) for educational and recreational purposes. The needs for such a travel arouse in 17th century in Great Britain aristocracy, to whom the travel to Europe was part of the education (Feifer, 1985), to spread later among mid class also. When these travels got more popular, its educative value was reduced. At those times, first museums were founded to exhibit the advancement of artistic and technical accomplishments, so to embody in time the idea of bourgeois idea on universality of the culture. In short time, they became the focus of travelers’ interests (tourists of that time). Few decades later, around the year of 1862 previously unknown term was created – attraction. It described something attracting attention, in particular some interesting or entertaining exhibition. That “attenuated” form of culture had, according to Daniel Boorstin, very little meaning toward the within, for the lives of the people, but it was easy to sell as tourist product (Boorstin, 1964). Gradually, the availability of museums, exhibitions and other cultural manifestations significantly supported the development of tourism industry, especially for the mid class. In the second half of 19th century, organized tours have been developed, upon the model of “Grand Tour”. Until The First World War, cultural motivations have dominated European tourism. Between the Wars and in particular in North Europe, domestic tourism was emphasized, including stay in the countryside. After the Second World War, tourists mostly traveled from North European countries to Mediterranean countries, where one could cheaply enjoy the sun and sea. Offer was based on standardized products by tour operators based in Western or Northern Europe. It included relatively meagerly any cultural offers, reduced to idealized “national” cultures that many tourists often met for the first time. Meanwhile, tourism became one of the leading industries. Developed from elite amusement to imperative annual vacation for the masses, it became one of the largest global sources of employment. At the same time, due to democratization of the culture, all its forms have developed and expanded, so mid class had expressed interest, more than ever before, for forms of “high” culture. However, all until recently, culture and tourism have been developing relatively independently. Institutions of culture had inclined toward a kind of elitism and have experienced tourists as something that dissuaded them from their main task, being understood as conservation and production of expert contents. This has changed worldwide, and institutions of culture are actively competing with others to attract visitors. 
In current times, the nostalgia has been created not toward ancient past only, but also toward recently past times, such as fifties, sixties and even seventies of the last century. Juke-box or dinner (typified American prefabricated restaurant) from the fifties are object of modern nostalgia, so often in the United States their copies are being made, and they have been gladly visited by tourists. That fact have influenced to the “museum boom” in Europe, which have neglected idea of universality in behalf of thematic approach and segmentation. Therefore, a line of museums exist today on the subject of recent historical times (Checkpoint Charlie in Berlin, Museum of Terror in Budapest etc.) or narrow topics (food museum in Vevey, sex museum in Amsterdam). The fact that the past is attractive as well as a foreign country, provides additional possibilities and contents that a region can offer to tourists. 

1.2 CULTURAL TOURISM AS OMNIPRESENT FACT

Even if it is generally well known, to a certain level, what kind of tourism is here about, it is good to quote some of its definitions:

The expression cultural tourism is used to describe the use of arts, heritage, folklore and whole line of other cultural manifestations by tourists” (Richards 2005). Instead of this expression, heritage tourism is sometimes used, which is a synonym just on a first glance. In fact, culture and heritage are not the same; heritage is narrower term than culture. Moreover, some anthropologists claim that heritage begins where the culture ends, in the effort to emphasize that culture is a living practice, while heritage is a result of careful selection of mostly disappeared or devitalized segments of practice. The game of briškule or the atmosphere of Pazin fair are the part of (everyday) culture, but are not necessarily recognized as heritage. The term “heritage” excludes modern creative cultures, which will (eventually) become heritage in the future.
Ecotourism is a type of responsible tourism minimizing negative consequences to environment and strengthening local cultural identity, and, in this segment, it is related to cultural tourism. Although heritage tourism should be related to cultural, while ecotourism or green tourism should be related to natural heritage, in practice the same groups of people consume both types of tourism.
Cultural tourism today is, seemingly enough, an omnipresent fact. It is a symbol of quality tourism that includes the care about the culture being consumed while cultivating and enriching those that are consuming it. Understood like that, it became globally accepted by local, national and transnational entities. UNESCO itself has promoted it as one of methods in preservation of world heritage. European Union is supporting it as a major industry. Many regions, so far unknown in this sense, both outside and inside Europe (and in particular in its central and eastern part), conceive cultural tourism as a support in development of their national identity. Croatia too wants to be recognized in such way, and Ministry of tourism therefore adopted a Strategy of cultural tourism development in 2003. However, it has been noted (Hughes and Allen 2005) that there is a generally uncritical view to the relation between tourism and culture. 
It is perceivable that cultural tourism is no longer a privilege of elite categories of society, but rather a product consumed by masses. Among other things, liberalization of flights, construction of new roads and European integrations have contributed to that. 
The second change is about border disappearance between “high” and “popular” culture. Thirdly, there is wide spreading of the concept of culture as a local way of life (what has been always anthropologists’ comprehension of culture). Cultural facilities that are of tourists interest are not just material heritage, but intangible too, whose significance has rapidly increased recently. Consumations of intangible cultural heritage in recent times are provided by different new technologies, such as quality reproduction of sound and picture. The increased interest is today for surprising, “exotic” and challenging moments being found on the very streets, in context of everyday’s life. It is the very “discovery” of everyday life, contrary to the discovery of something radically new, that recently characterizes cultural tourism. Partly, these changes are in accordance with environmental awareness and new critical opinion developed by many people from developed countries in Europe toward (negative) elements of modern life.

Due to all these recent changes, the subject of cultural tourism is extensively widening, as well as the number of those travelers motivated by cultural contents. Their number today is as large as it seems that cultural tourism is on the road of extinction as a separate category. Culture is no longer perceived as a contrast to the beach relaxation. Instead, tourism is perceived as combination of sightseeing, entertainment, shopping and gastronomy, with the aim of experiencing the identity of visited location and adoption of its culture. Equally, learning and education are not perceived as antithesis to relaxing. Active learning models have thematic approach to the subject, offering livelier and more communicative message, engaging participant trough action and their own experience. These models are focused on interactivity and “hands on” methods applied today in many museums. In brief, the reason why many decide on tourist visit motivated by interest for culture is, according to the several researches, in the experience of atmosphere of a place. Detailed indicators are pointing to the complex motivation combined of atmosphere, local culture and unconsciousness, wish to learn and experience new things. Visitors are, even less than before, motivated by cultural value of an “attraction” in narrow sense; they are more interested in its complex attributes, and almost everyone wants to have personal experience, where cultural tourism increasingly becomes experimental product. 
Why cultural tourism is worth bothering about?

The fact is that, ideally speaking, this is less aggressive, “good” kind of tourism, where tourists wish to learn something and understand local culture. These tourists often travel, are aware about the quality, are more sensitive to the environmental issues, often travel outside major tourism season and want contact with local population. They travel not just for lounging and leisure, but are rather ready to get active with aim of enriching themselves with new understandings and experiences, though it can include inconvenient peeking in one’s private space, collection of objects, or, as simple as commodification of other’s essence (Richards, 2007). Cultural tourism remains, however, an option for almost all destinations, since every place has own culture that can be shared with others in an interesting way. The need for culture is increasing in the society, just as the pressure toward public sector, from which is expected to support ever more of cultural facilities. The need for cultural tourism development provides additional argument for relevance of such expectations, providing additional sources of funding. Speaking about funds, it is general opinion that tourists traveling for cultural facilities are spending more than other categories of tourists. The reason for it is often in the fact that they stay longer and their level of education is higher, as well as overall financial capacity.

Cultural tourism can help to revive atrophied traditions, so tourists an participate, together with local populations, in finding out new meanings to former cultural practices, provided that both parties – local population and tourist – recognize it as authentic value and possibility of quality communication. Pilot research conducted in 1999 in Croatian coastal regions is supporting this fact: 83% of the examinees considered as positive those changes in the community brought up by tourism. About 28% of them considered that tourists recognize value of the local cultural heritage more than domestic population does. (Jelinčić 2006, 176).
1.3 CULTURAL TOURISM AS COMMUNICATION

All successors, bearers and creators of cultural facilities and events should, in the context of cultural tourism, ask themselves the question about how they can communicate with others trough own culture. Nevertheless, for culture to be understood as cultural intermediary, as a “common denominator” of its own kind, one needs to be aware about the importance and interpretative possibilities of particular cultural elements in own environment. This speaks again in behalf of the fact that precondition of communication via culture is high local cultural self-awareness of the population. Even in this kind of tourism, it is relied upon existing, well-built values and opportunities. Therefore, education and empowerment of the local cultural self-awareness should became and remain never-ending, constant and systematic project. 

The relation to visitors is also of key importance for the cultural tourism conceptualized as communication. Regardless of the fact that tourists in the context of cultural tourism are colloquially considered as those with “deeper pockets” and are inclined to spend more, it is worth mentioning that primarily due to cultural facilities many young people travel, often students, with rucksacks on their back. According to latest data, 40% of tourists traveling for culture is younger than 30 years of age (Richards, 2007, 15), and persons of that age are particularly important, since they are in the age when experienced culture can influence their future habits and practices as tourists. Equally so, at their age, the link between consummation of culture and education is extremely important. Generally, half of the tourists that travel motivated by culture are people with high education. Due to similar motives, many culture and science professionals travel, and they need not always be the richest people. Therefore, it does not seem correct to see those tourists interested in culture as “wealthy guests”, not only because it is not always true, but also because it may not lead into most democratic and correct interpersonal relations. Culture and heritage of Istria are, for example, a part of world heritage that should be equally available to everyone. It is upon hosts to communicate with visitors through culture, avoiding classic trap of experiencing tourist as separate category of people. More harmonized exchange is reached when tourists are experienced simply as visitors, and not as detestable horde of anonymous nuisances. To the extent local population is experiencing them as individuals, the mutual contact, exchange and benefit is of higher quality, while the benefit should not be of material nature alone. People working in cultural institutions and in places tourists do visit will often recognize their colleagues in visitors, with whom they surely could exchange some common professional interest. In fact, according to ATLAS research (quoted by Richards, 2007, 7), those that are working in museum, for example, will visit museums wherever they travel to; for them, cultural tourism is not in contrast with everyday life, but rather an extension of it. If we have in mind that people get involved in cultural tourism to get new knowledge, understandings, experiences and contacts, these values should be mutual, i.e. hosts too should have, in certain amount, similar satisfaction. Contrary, communication remains unilateral and inasmuch deficient.
Moreover, where should one put a border between our friends that visit us from a nearby places (and consume cultural goods and phenomena) and anonymous visitors? After all, we are hosts and tourists at the same time, aren’t we?

1.4. EUROPEAN PROJECTS, DOCUMENTS AND DECLARATIONS

The Council of Europe has started in 1987 with the program The Cultural routes. The goal of the program was to clearly show, trough means of travel trough time and space, that heritage of different European countries represents common cultural good and to raise awareness on European cultural identity. At the same time, The Cultural routes demonstrate fundamental principles of the Council of Europe: human rights, cultural democracy, cultural diversity and identity, dialogue, exchange and enrichment across borders and periods. The essence of the project is in protection and enhancement of cultural and natural heritage as a method of increasing the quality of life and source of social, economic and cultural development. Resolution (98)4 has outlined rules and criteria upon which countries signatories of European convention on culture can cooperate and propose similar cultural routes within their and neighboring countries, while European institute for cultural routes offer operational framework for project development. 
ICOMOS – International Council for Monuments and Sites as non-governmental organization of professionals has presented International charter of cultural tourism, named “Managing Tourism at Places of Heritage Significance”. At the broadest level, the natural and cultural heritage belongs to all people, and we each have a right and responsibility to understand, appreciate and conserve its universal values, to communicate its significance, therefore cultural tourism (both domestic and international) is seen to be among the foremost vehicles for cultural exchange, providing a personal experience, not only about what has survived from the past, but also of the contemporary life and society of others. The goals of the charter are to facilitate and encourage those involved with heritage conservation and management to make the significance of that heritage accessible to the host community and visitors; to facilitate and encourage the tourism industry to promote and manage tourism in ways that respect and enhance the heritage and living cultures of host communities and to facilitate a dialogue between conservation interests and the tourism industry. In addition, the Charter aims at encouraging those formulating plans and policies to develop detailed, measurable goals and strategies relating to the presentation and interpretation of heritage places and cultural activities. Further on, the Charter emphasizes that interpretation programs should present the significance of heritage places, traditions and cultural practices within the past experience and present diversities of the area and the host community, including that of minority cultural or linguistic groups. The visitor should always be informed of the differing cultural values that may be ascribed to a particular heritage resource. 
Such considerations are extended in Declaration on cultural diversity (UNESCO), adopted in 2001. Declaration aims “to preserve cultural diversity as a living, and thus renewable treasure that must not be perceived as being unchanging heritage but as a process guaranteeing the survival of humanity”. It defines culture as phenomenon in constant evolution, dynamic change and transformation, which is an important step forward from traditional perception of culture reduced to monumental heritage and folklore tradition petrified in time and kept in the museums. Conceptualizing about backside of cultural tourism, it seems essential to emphasize that there are dangers from lack of balance in cultural exchange among hosts and tourists – visitors have their own interest as priority, and not the respect for the Other. Cultural differences and popular stereotypes often prevent tourist to understand hosts, so organizing “sentimental upbringing” of future tourists, as Action plan of the Declaration mentions, seems necessary. The Declaration itself got its own elaboration in The Convention on protection of difference of cultural facilities and artistic expressions adopted in 2005.

UNESCO also has “Department for cultural tourism”, to express its systematic and thorough involvement in issues of culture and cultural tourism. Within these frameworks, as well as many other UNESCO agencies and activities, the awareness on the importance and value of intangible culture has been upgraded, as regulated in The Convention on protection on intangible cultural heritage from 2001. Emphasizing this part of heritage is visible from recent study “Tourism, Culture and Sustainable Development” from 2006, one of the most complete and most quality texts offering holistic framework for conceptualizing culture, tourism, cultural diversity, intangible cultural heritage and other categories involved in this kind of activity. It reflects principles outlined aforementioned UNESCO conventions, including Convention on protection of world heritage and natural heritage from 1972, as well as Johannesburg Declaration on sustainable development from 2002.  
Trough its transnational programs, namely Culture 2000 and Culture 2007, European Union financially support Member States to organize programs in culture, but also involves non-Member States as partners. Some of the implemented projects in culture have thematically extended into the domain of tourism, in efforts to emphasize cultural heritage’s role in cultural and economic development. Due to the funding provided by European Union, project “Heart of Istria” has been implemented, within which this study has been created. In 2002, EU’s large and useful study “Using Natural and Cultural Heritage for the Development of sustainable Tourism  in Non-Traditional Tourism Destinations” aiming at support to arising, non-traditional tourism destinations in Europe, primarily in rural hinterland, targeted at small and medium entrepreneurs, non-governmental organizations, local and regional authorities and administrations, as well as various interest groups. This study provides very practical advices, and reflects European Union opinions on sustainable tourism. 
1.5. SUSTAINABILITY

All aforementioned studies and documents emphasize the fact that sustainability should be important characteristic of cultural tourism, if its long term positive effects are expected. It requires the need to recognize acceptable and non-acceptable forms and boundaries of tourism. Accomplishing of satisfactory interaction among potentially conflicting expectations and aspirations of visitors and local community is quite a challenge. Excessive or mismanaged tourism can harm nature, culture and local way of life, and consequentially harm future visitors’ interests. Tourism should bring about benefits to local community, be a source and motivation of the care and preservation of own culture and adhering heritage. The study on sustainable tourism provided by European Union, based on natural and cultural heritage, recognizes three pillars: economic, social and environmental. Economic sustainability is defined as competitive entrepreneurship and tourism, availability of labor and production resources, economic cohesion and welfare, and financial benefit. Social sustainability encompasses employment opportunities, social cohesion and social justice, “tourism for all”, quality tourism (receiving value for money, respecting tourist’ interests etc), contribution to the development of the human kind (knowledge, education, peace) and respect for and ethic behavior toward local population. Environmental sustainability is seen as environmentally acceptable production and consumption throughout tourism chain, and sustainable management, protection and conservation of natural resources. As general consideration, the key condition in cultural tourism is an issue of balance, i.e. the ratio between number of tourists and carrying capacity of particular destination.
Similarly, World Tourism Organization (WTO) considers sustainable tourism as development that responds to tourists and hosts needs, and at the same time protects and increases opportunities and possibilities for the future. It is the kind of activity that is governing all the resources in the way to satisfy economic, social and aesthetic needs, while maintaining cultural integrity, fundamental environmental processes, biological diversity and systems that support life. Of course, it is the tourism based on cultural and natural heritage with higher risk of damage to cultural heritage or even destruction of socio-economic pattern and environment, than in other forms of tourism where visitors are often ghettoized in separate compounds and consuming activities created just for their purpose. Therefore, one should always have in mind the ultimate paradox of cultural tourism: it can destroy the very reason and goal of being a tourism destination, along most important elements of cultural heritage of the local population. Some areas therefore completely cut off the access to particular monuments and goods, but the practice showed that limited and controlled access is better solution; it is easier accepted by visitors themselves, and perhaps with more respect for the local culture and the careful concern for it.
1.6. AUTHENTICITY

Many studies of cultural tourism have emphasized the interest and need of “cultural tourists” for “authenticity”, for “deeper” experiences, those behind the scene set up for tourists. Yet, it is worth mentioning that authenticity is a term in constant transformation and defined over and again. Its relativity becomes most important in the context of culture understood as a way of life. 

In general terms, there are many products inspired by idea of local culture that can from easily be recognized as adapted or formulized just for tourists, such as summer carnivals and similar events. Some folklore associations are performing for targeted tourist audience, simplifying own repertoire and skills, that is in time taking over this expression, ignoring or dismissing former, complex forms. In this manner, non-authenticity “strikes back” to the very bearer of cultural good, who for reason of quickly improvised, superficial communication with tourists and profits, end up with loss for themselves (Jelinčić, 2006). 

However, most of the phenomena are not so extreme in their forms and consequences. If some cultural product is an expression of a particular community at certain time, and if community itself desires to present itself in such way and feels good about it, then it is authentic cultural product. Authenticity in such case is measured on the scale of identification and sincerity the community attributes to this cultural practice. “Authentic culture is not the one that remains unchanged, what seems impossible under any circumstances, but rather one that keeps the possibility of judging the appropriateness of own accommodation” (Duggan 1997:31, quoted by Jelinčić:2006,171). The study “The role of cultural heritage in tourist offer of Istria” (from the framework of the project “Heart of Istria”, such as this text) is on the same path: “… recalling on “vividness” of culture warns us that authenticity of cultural heritage is not directly linked to the age of the object or customs, but rather comes out from the continuity of the tradition, changing itself constantly. Conservation without possibility for development is artificial, because the identity is being build trough the process of the creation and preservation, together with acquisition from and mixing with other cultures.” (Zupančič Strojan: 2000, quoted by aforementioned study on page 15)
2. CULTURAL TOURISM IN CROATIA

2.1 FROM CULTURE TOWARD TOURISM

There are at least two starting points related to expectations of benefits from cultural tourism. On one hand, there is a question of how to extend tourism season, how to (according to Strategy of cultural tourism development) “raise the level of whole tourism product, by its enrichment and revitalization, and in doing so, attract wealthier tourists, geographically spread the demand and stimulate the expenditures, as well as improve the image of destinations”
, where culture should help in development of uniqueness of our destinations and further promotion activities of tourism sector. This attitude is characteristic for economists and many tourism operators. 

Those who expect benefit to the culture and heritage, and are usually professionally tied to this domain, are motivated by the wish and need to bring culture closer to the center of attention and interest, and therefore strengthen and spread its influence.

2.1.1 ADVOCATING CULTURE AND STRENTHENING CULTURAL SELF-AWARENESS
To be able to consider about culture’s contribution to development of tourism, it is clear that culture beforehand must strengthen its position in everyday life of the local population. Only when its components are recognized by local population as important, they can be an on object of visitors’ attention. The exception to the rule perhaps are only international events such as “Dubrovnik summer festival”, “Summer – Pula”, film festivals or similar, but it is not larger and, by no means, most important part of cultural tourism. 

About culture’s benefit, according to the Report from the workshop “Policies for culture”
 the state should be assured (for partnership and investments into culture), private sector (for private investments in culture), media (to become ally of culture and secure center of public concern) and the public itself. Arguments in reassurance are contribution of the culture to construction of social cohesion, benefits from investments in culture to regional development, contribution of culture to the economy etc. Particularly in transition societies such as ours, investment in culture contributes to renewal of the identity, self-respect and internal infrastructure. 
Advocating the culture surely should not go trough politics, since that is the way to weaken the cultural sector. Unfortunately, on all levels in Croatia is notable significant influence of politics on culture. At the same time, members of national parliament are not sufficiently interested in and have understanding for subjects of culture, so work on their motivations should be undertaken, considering the impact culture can have in the global community. Further problem is particularly weak inter-sector networking. It is not only cross-sector programs that are missing, but there is no systematic communication among state institutions and the sector. For example, one olive mill in Buzet area was listed as monument of culture, but there was no obstacle to reconstruct it for catering purpose. However, according to the findings of the inspection within the service, original, initial floor of stone plates and pebbles was supposed to be changed to more hygienic, easily maintained floor. Following these instructions, the owner of the premises has done so, making irreparable damage to the olive mill. Similar situation is in agritourism, where for similar reasons preparing dishes is not allowed in “unhygienic” fireplaces – even if they are one of the very symbols and central facility of Istrian agritourism – but in super modern kitchens. Different goals are often found in forestry, which have the plan to afforest an area, which in some cases has an attribute of cultural landscape. On the level of research and study, it is often the case that it is implemented by one ministry, while the other, also working on the issue of the research, is not even informed about the project.
Further area that needs to be enriched by issues of cultural heritage is education. Even on the level of school programs, pupils should be better aware on own and other’s cultures and not only in way as it is done today, a bit archaic methods of separation to fine arts and music arts, such as in today’s gymnasiums. Cultural characteristics of a territory are much wider than frameworks offered by current school programs, and require multidisciplinary approach. Higher education is particularly lacking of education programs in area of cultural policy and management in culture, so these topics are covered by accustomed experts from close disciplines and professions, which cannot be durable and quality solution. Marketing education and approach is necessary attribute on almost all levels of culture goods and products communication.
Media should certainly be an ally in campaign for promotion of culture in innovative way. By doing so, minor attention should be on scandals (true or constructed) in field of culture, while more focus should be on contents and values of cultural facilities and products. Media are, moreover, an area for readers’ education. As the weak and insufficient quality of articles on culture is obvious, it is necessary to conceptualize and implement programs for their further education and training. 

In context of transitional problems whole of Croatia is facing, strong political influence on culture, mentality reserved to creative and innovative initiatives, and ponderous institutions, it is hard to expect sparkling and inspired projects, as well as quick solutions to aforementioned problems and needs. However, even small shifts would represent a step ahead in construction of cultural self-awareness of individuals and groups. This is a precondition of its kind for tourism interpretation of culture, since without self-respect and strengthened awareness of own cultural identity and values of its components, many elements of culture, carelessly and superficially exposed to tourists’ attention, can be greatly deformed and even destroyed. It is useful to recollect what is happening to Istrian traditional dances and music, performed at hotel terraces exclusively for tourists, while local folklore groups are dancing polka alone (neglecting balon and other dances) so as to be able to involve tourists immediately in the dance. On the local gastronomy level, without any hesitation, everywhere is offered so called “Istrian manestra” (as if anything like it ever existed!), for which it has been “decided” long time ago that it is the one that, apart form beans and potatoes, contains corn too. At the same time, everyone knows that the meal, as an idea, is offering several variations concerning season and local culture, being able to enrich uninteresting and uniformed gastronomic offer.
On the other hand, the occasion of few cultural phenomena, completely unrecognized as value by local population, are “founded” by tourists, which in reverse induced local population to discover by themselves the attraction and meaning of particular phenomenon. In this manner, Istrian traditional architecture was negated by recent residential architecture in Istria, containing nothing of its recognizable elements. However, many foreigners, as well as Croats form the continent that have bought houses in Istria, have respected characteristic elements of traditional architecture, reconstructing old houses by preserving its original appearance to the certain level. The development of agritourism idea contributed to increased affection for the “autochthonous” architecture, today being recognized as heritage value much more than it was thirty years ago. 
Empowerment of cultural self-awareness, as well as creation of tourism product based on cultural facilities are happening parallel to described “outside” recognition, while meeting in certain point. What will be the quality and future of this meeting, depends on preparation of both host and tourist.

2.2 FROM TOURISM TOWARD CULTURE
Although Europe for decades held the central position in international tourism and culture, today it is facing global competition. Increasing number of tourists, instead to Mediterranean destinations, travel to Asia, Caribbean or elsewhere, considering that these destinations are no longer financially out of range or unsafe. Therefore, all European destinations have to ask themselves how they can become and/or stay competitive on global market, but beforehand have to ask themselves a series of questions:
· Who are tourists coming to certain area (country, region, place)?

· Why are they interested in cultural tourism?

· What is the real need for cultural tourism?

· Which elements of cultural heritage tourists are interested in?

· Which elements of culture are suitable for tourism interpretation (to be answered by local population too)?

· Whose culture tourists are consuming?

Few are research and studies that could on the level of Croatia answer to these questions, so approximate answers are gained to superficial estimates.

Resources for cultural tourism are certainly not a problem for Croatia, or for any of its regions. The problem is that even those few good practice examples are based on efforts of individuals, rather than on systematic support and conceptual policy. Enthusiasts in this field are faced with line of complex problems, such as lack of understanding from local authorities, financial difficulties, unsettled ownership issues, unsatisfactory cooperation between tourism and culture sector, weak or inexistent marketing, unawareness of the local population about own cultural heritage, opposing relevant ministry’s regulations and so on. In order to solve these problems, many see the solution in founding agencies coordinating programs, linking culture sector with tourism and vice versa and assisting in accommodation of cultural goods and events to tourists, i.e. visitors. Such agencies should be of assistance is fundraising for cultural tourism projects, as well as for marketing purpose. In some countries, similar problems have been minored by the very fact that there are ministries for culture and tourism, so these categories are being approximated and consolidated on the highest national level. In other countries, however, there are entities gathering service providers and participating in planning and management, while some of the countries even provide grants and tax exemptions to particular areas of cultural tourism. 

These and wider issues, connecting tourism and culture, were supposed to be identifed and proposed for further development by Cultural Tourism Development Strategy, named as “From tourism and culture toward cultural tourism” produced by ministry of tourism in 2003. It begins, as expected, from tourism and tourismologic way of thinking, meaning that introductory parts are dominated by contemplations about what tourism gets from culture, and not vice versa. However, in the text of the strategy itself, there are other surprising conclusions, and those that can provoke misunderstandings. “Cultural tourism is considered as tourism of particular interests” is stated on page 5 of the strategy, while most of the experts today agree that such kind of tourism if a component of most contemporary travels, since all tourists, if nothing else, want to consume local way of life. It should not be a surprise, because the strategy as culture recognizes primarily concerts, shows, cultural events and historic sites as objects of cultural tourism interest. However, later on in the text of the strategy notes “the richness of the authentic intangible cultural goods, being the foundation to development of “the story” necessary in interpretation of cultural tourism interests” and “richness of legends and myths that can easily be interlaced with almost any site, as well as existence of experts that can provide expertise in their conceptualization for visitors” (page 10). It mentions also “wealthier tourists” implying the notion that cultural tourism should be elite tourism, opposing to the comprehension of the culture as good that should be available to everybody. Democratization of the society attenuates understanding for exclusive and elitist projects. However, mentioned strategy is very useful in identification of strengths and weaknesses of key elements necessary for development of “cultural tourism product” in Croatia. Following weaknesses are noted:
· Inadequately developed system of cultural statistics.
· Insufficient information, lack of appropriate marking of cultural sites and road signs, lack of diversity among cultural manifestations, unimaginative and low-quality excursions and conceptualized walking paths, as well as unavailability of appropriate souvenirs, lack of cultural goods interpretation, jeopardized sustainability of many sites, non-expert guidance.

· Institutions of culture do not have enough interesting leaflets and brochures in foreign languages, brief interpretation of exhibition, lack of any partnerships between institutions of culture, lack of funding for infrastructural maintenance, renewal of exhibitions and introduction of modern interpretation mechanisms; institutions’ of culture employees are lacking in knowledge on management in culture and even do not consider it as relevant. 
· Weak networking among employees in culture and tourism sector, and frequent lack of appropriate information system within institutions of culture; overall lack of partnership culture in Croatia, patchy and fragmentary sector of both tourism and culture.

· Centralization and bureaucratization of procedures.

· Lack of awareness among tourism operators and local authorities for values of cultural goods surrounding them, as well as on its tourism potential, superficial knowledge of local population on own culture.

The strategy outlined as priority meeting these weaknesses, grouping them in five strategic priorities. First among them is to create general positive atmosphere and preconditions that will be supportive to cultural tourism. Second strategic priority is to establish system of organization and mechanisms of inter-sector cooperation. It is praiseworthy that the need for organizing and incorporating fragmentary tourism and culture sectors has been outlined, as well as the prospects of “operation as platform of coordinated and systematic development of cultural tourism initiatives, securing stabile sources of funding and mechanisms of partnerships.” (page 20)
The strategy envisages a period of four years, during which time an environment and infrastructure will be created for the long-term stimulation and guidance of the development of cultural tourism initiatives in Croatia and, by raising the quality of the presentation and interpretation of existing cultural resources, for the creation of preconditions for the development of Croatia as a cultural tourism destination. The strategy also outlines the need for establishment of Office for cultural tourism that was implemented in 2005.

The Office “works towards creating the critical mass of properly presented, modernly interpreted and professionally promoted cultural tourism products, integrated into the overall tourism destination, which will: 

· create the image of a destination with a well planned and interesting cultural tourism offer; 

· heighten satisfaction of visits by existing visitors, stimulate consumption, extend the season and stimulate out-of-season demand; 

· attract new market segments, and 

· stimulate domestic demand”
.

The strategy of cultural tourism development sees infrastructure of regional tourism boards as extremely important, by whom it is expected to have a person in charge of development of cultural tourism product. It is also expected to:

· Identify resources,

· Raise the quality level of cultural tourism products,
· Identify and coordinate bearers of development projects, 

· Stimulate local and regional initiatives,

· Coordinate with the Office for cultural tourism.

Third priority is to raise level of knowledge and skills necessary for development of cultural tourism products of higher quality, whose implementation is organized in line of actions. These actions refer to much elaborated education, as well as implementation of programs related to raising awareness of local population on values and roles of cultural tourism initiatives. 
Further priority is to raise the standard of interpretation, equipment and the quality of cultural tourism products. The need for better marking and interpreting of historical and cultural sites and phenomena is outlined, its organization in themes and linking them in itineraries (including walking itineraries), developing themes and stories, education on topics of interpretation and animation, identification of sites with potential for cultural tourism development, as well as support to private entrepreneurship. 

The fifth priority is to enhance the system of information flow, promotion and distribution of cultural tourism products, on local level (for domestic visitors) as well as on wider level trough elaborated marketing, including Internet availability. 

Majority of opinions and conceptual methods presented in aforementioned strategy are reflection of modern concepts and tendencies in cultural tourism. However, the question of what the culture gains from tourism seems one-dimensional, and somewhat demagogic: “For the sector of culture, reward is in enhancement of resources they govern, in as much higher number of visitors implies increased income, opening new possibilities of further product improvement and development. Insomuch, they will become more relevant to the local population, too. At the same time, active involvement of culture sector in this process will ensure the use of goods in sustainable manner” (page 35). Even if practice proved that external evaluation in many cases can strengthen cultural self-awareness of the hosts, it is not a principle. Even when it is the case, it does not necessarily mean that cultural goods are interpreted in order to enable advantageous degree of communication and exchange. However, as many other strategies compiled at the national level, in certain elements this strategy too reflects “top-down” approach, having particular consequences. What can be even more criticized in this strategy is that it is not actually a strategy, because it does not suggest implementation activities, apart from very general guidelines. It clearly does not answer on questions of what we want, what programs we prefer, and in that sense, the strategy seems to be lacking the vision.
The seminar “Archives, libraries, museums” organized for eleven consecutive years, with the goal of better and more efficient cooperation among mentioned institutions, contains workshops on cultural tourism. They are organized by entities working on the issue – Croatian library association, Croatian archive association and Croatian museum association, with cooperation of Department of information science of Zagreb Faculty of philosophy, Croatian state archive, National and University library, Museum Documentation Center, Chamber of Commerce’s Board of cultural tourism, as well as Croatian National Tourist Board. During the years, dialog of quality has been established among participant of the seminar and tourism workers throughout Croatia, who have also been involved in the work of seminar. As the seminar is organized in Poreč, it is really a pity that it has not been of more interest to the local tourism and culture sector’s employees.   

Heritage can be a powerful mirror, but it can be also a distorting one, where past events and experiences can be trimmed to nostalgia, or to bloodless description of people, places and processes. (Hems & Blockley 2006, 5)
3. ISTRIA AND CULTURAL TOURISM
3.1. SOME BASIC CONCEPTS
Mass tourism, as we know it, is also present at shores of Istria (Rabac, Pula, Rovinj, Poreč, Umag, Novigrad) and its standard forms are quite unified among themselves. Not only hotels and hotel groups look alike everywhere, but what is offered to tourists is of very similar attributes. Food is similar, beaches, sports offered around the hotels, fun, music. Speaking about cultural tourism, every town, village, area or region – in tourism language – destination or micro-destination has to identify culture characteristics with its own expert, outline those wishing and/or being able to adapt to needs of external visitors, and then to present them so they can communicate with those visitors too. In practice, it means that what Žminj or Žminj area offers has to be different of Vodnjan, Motovun or Ćićarija offers, simply because their micro-cultures are different. Shaping of so called “tourism product” in these micro-destinations is always specific and characteristic only for the specific area, therefore the process itself is more demanding. It is not a simple task, because many people do not recognize own culture and heritage easily or as something special, because it is the part of their every day life. That process begins by observing own culture trough eyes of someone outside from that common environment and then identifying those elements to be adapted for visitors. Therefore, besides experts, in the evaluation of this kind local population should be involved, as they will communicate to tourists. In fact, while large tourism centers have many tourism professionals to serve tourists needs, in smaller settlements it is often than local population communicates directly with tourists, representing particular value. In this context, it can happen that tourist’ arrivals and their participation in local life is experienced as certain type of voyeurism. Therefore, both groups – visitors and hosts should have the ability to exchange, to learn from one another and have mutual respect toward cultural diversity. It is quite a challenge, even more when considering that hosts are dependant on tourism income, and tourists decide upon destination, on souvenirs they want or do not want to buy. Here is an obvious political dimension of tourism and need for its analysis from several different perspectives. 

Moreover, it is not rare that hosts see in tourists (just) an opportunity for quick profits, waiting for season to end and for visitors to leave, while tourists often observe local population trough stereotypes, not wishing to question or deny them, but rather confirm them with own (superficial) experience. Sicilians need to stay passionate southerners, Greeks dancing happy people, Austrians still need to enjoy in rhythm of waltz. Hosts sometimes even accept to be an object of stereotype and to behave accordingly, as it seems easier altogether, but in the long run, this is the way that irreparably damages both local culture and possibility of quality exchange between two groups. The deepening of mutual understanding is the essence of cultural tourism, which ideally can contribute to the increase of mutual understanding and global appreciation of diversity.    

3.2. Existing conditions and perceived problemS

3.2.1. The state of the heritage

Everyone will agree that Istria is special and unique, but there are some practical problems in its particularities. One of characteristics of its uniqueness is the absence of conventional Istrian history. In fact, its culture seems owned by today’s Croats, in lesser extent Slovenes, but also Italians, resulting in al least two possible interpretations of Istrian history, not overlapping in many cases. This can be seen as mere political issue, which certainly is, but there is the trouble to neutrally interpret history and culture, i.e. heritage.

On a narrower, expert level, there lacks agreed thesaurus related to the heritage, so by naming “kaštel”, some will presume one group, and others will presume different group of sites, or will name them in different manner.

Many monumental objects are in very bad shape, and it seems characteristic for Croatian hinterland as a whole. By visits, many are being even more damaged, while visits are not being beneficial at all. Thanking to the support of Department for culture, education and sports of the Region of Istria, Ministry for culture and Department for protection of cultural heritage, large number of monuments has been conserved, but there are a lot of those in need for fast intervention. Moreover, there are missing basic information in situ about them, and in particular interpretations of specific cultural good and its wider conceptual context. Small towns from which, due to complex reasons, the life has seeped out (about fifty years ago) so they appear semi-deserted, are the object of post-romantic mystification, so Istria is experienced as mystic, “enchanted” country. Unfortunately, neither this newer “image” of Istria has not resulted in any programs of facilities on topic of living history, so popular in other destinations.
Folklore as category of intangible cultural heritage barely communicates with tourists at all. On one hand, there are guest performances of folklore groups on hotels terraces at coastline, what is a sad attempt of communication beforehand sentenced to partiality or failure. On the other, there are local “fešta” and folklore festivals. They were the first to abandon traditional contents, and with its globalized contents, they are not of particular interest to tourist, if they get to find out for it at all. Folklore festivals are organized by enthusiasts and kept alive due to local communities and Department for culture, education and sport of Region of Istria. However, they are organized in archaic and static manner, so they barely communicate to fewer interested groups. When such event is organized in Istrian town, there is a lack of brochures in foreign languages, which would explain to tourists what kind of folklore is there about. Dance, playing on musical instruments, traditional crafts nor any other traditional skill or knowledge of Istria are transformed to workshop, so no one who occasionally visits Istria has the chance to learn or get more information about them.
Evens presenting theatre, film, dance and music make the offer richer and more dynamic, in first place for Istrians and domestic tourists during summer months, and that is very important. Apart from individual concerts of famous performers in Pula and other coastal towns, a visit of foreign tourists to events is not significant. Anyway, there is a lack of available statistics on such kind of attendance. 
3.2.2. Institutions in domain of culture

Most of town museums in Istria say little about towns they, at least according to their name, should represent; in Pazin town museum, one shall not find much about towns past or about its eminent citizens, and such is in museums of Buzet or Umag. In two regional museums, Historical (in Pula) and Ethnographic (in Pazin) there is a domination of very classic content presentation method, that cannot wait to be modernized. Many Istrian museums are by criteria of presentation and communication of museum contents with the visitors well behind standards existing in Europe (with noble exception of museums of Batana in Rovinj, lapidarium in Novigrad and occasional exhibitions in other museums). Exhibitions are often not translated to foreign languages. Engagements of tourists in workshops and other museum programs is minimal our does not exist at all.

Few institutions of culture have participated in programs outside museums linked to cultural tourism. Exception is, to the certain level, Ethnographic Museum of Istria, that had set up small exhibitions and organized events in unusual places oriented toward visitors (Istrian donkey farm in Raša, during local festival in Gračišće, on souvenir fair in Svetvinčenat etc).

There are no visitor centers, neither programs of living history nor other forms of heritage communication. Cultural tourism development strategy from 2003 has emphasized that “management of institutions in principle supports involvement of their institutions in tourism offer, but resists to obtaining knowledge that would make them able to actually do so, while there is obvious passive relation toward involvement in cultural tourism product/system.” (page 12)
People’s open school occasionally during summer organize concerts, theatre plays and other forms of shows, which to a certain level influences to the development of cultural tourism.

3.2.3. Unmarked and unreachable places and sites of interest

Some of the coastal cities and places have adapted some monuments for access of tourists and have been equipped with information, and partially with interpretation. This is referring to Arena in Pula, Euphrasius basilica and bishopric in Poreč, Novigrad’s lapidarium and some other monuments. However, many other interesting objects are accessed in different manner. Praiseworthy are Pula’s information boards, offering basic information about locality in several languages, comparing current appearance to the former. While coastal places can be complimented on any kind of information (though still often limited), in Istrian hinterland these basic data are usually completely missing. Just recently, Tourism board of central Istria (founded in 2007 precisely to advocate interests of central part of peninsula) has decided to gradually place information tables at fortified towns and castles of central Istria, parallel to placing road signs for interesting destinations.  
If a visitor wishes to go from Pula to Beram and visit famous frescoes and does not have a car, he will encounter immense obstacles in public transportation. If he, anguished, somehow gets to Beram, in the town (if he read so or someone has told him) he must find Aunt Maria or vicar, who are in possession of the key to the little church of St. Mary on Škrilinah, where the frescoes are. Visitor will not be able to buy even a postcard, not mentioning a brochure or a souvenir. In a word, the visit to this extremely important monumental object of symbolic importance for Istria has not changed since Austro-Hungarian times, when travelers also looked around Beram for Aunt Marias to unlock the church for them. While it then seemed like a breath of exotic, today it is simple a lack of basic civilization mechanism toward cultural heritage. This situation illustrates vast majority of central Istria’s cultural heritage components. This problem is expressed even more knowing that many visitors travel around Istria on their own, since there is a lack of conceptualized hinterland itineraries. 

3.2.4. Devaluation of cultural resources
During organized tours or excursions, such as those of “Istratour” for example, the situation is certainly different. Groups have guides, but they rarely know about cultural heritage, and even less the one not belonging to “monuments of culture”. Training courses for tourist guide have narrow, archaic comprehension and do not see the culture as overall way of life of a region and its intangible heritage. Should it be a surprise to find the domination of following excursion offers?

Sightseeing of cultural and historical sites in Rovinj and Poreč (protected by UNESCO) including lunch near Pazin – welcome drink red and white wine (approx 0.5l), lunch and a cake. Service offered in traditional clothing, live music (accordion) donkey riding. (A recent offer on internet via certain agency)

Indeed, when one tries to find out what is considered as cultural heritage of Istria, the absence of intangible cultural heritage, living traditions and local way of life will be obvious. Otherwise praiseworthy, detailed and luxurious brochure in four languages produced by Istria Tourist Board several years ago (which has not been reprinted since) about Istrian cultural heritage identified following themes: pre-historical castles, first humans in Istria, roman Istria, Byzantine Istria, Istrian hinterland towns, coastal towns in middle ages, castles, frescoes, baroque, Austrian period, architecture between world wars, contemporary fine arts, museums and galleries in Istria. At the end, there are possible itineraries, but listed as destinations, and not as real itinerary connected by any particular path or theme.
It is certainly a surprise to find no one in Istria Tourist Board systematically works on cultural tourism. Just one person on half time basis works on the issue, but mostly on local gastronomy. Unofficially, it can be heard that the field of culture is considered as important and that they will work on that too in the future, when it comes to turn. Department for tourism of Region of Istria (with exception of Parenzana project) is working also primarily on gastronomy. In domain of local food, i.e. gastronomy, several local products have profiled, as well as food types in general. It has gone so far, as to overestimate its importance and value and expose to unnecessary, unsuccessful poetizing and exaggerations: 
“Driving through its provinces you can view “Green Istria”, the forests, valleys and hills with their ruins and belfries, and hillsides and vineyards with well known Istrian wine.”
or 

“If you are in pursuit for peace and tranquility the best thing you can do is visiting the inland of Istria, discovering old village households and getting familiar with old way of life. Fresh air, silence and good home cooked food will be a real shock for some used to live in town, so be aware you might become Istra addict.”

(Both quotations are from web pages of travel agencies)
Texts such as these can produce increased expectations by many tourists, that will afterwards in their scribes on Internet or in press (such as two American journalists did in 2007) publish that they have no idea what was Istrian gastronomy “praising about”, as they have consumed the same offer everywhere, moreover badly prepared. The same couple was wondering how Žminj fair is being promoted as important “agricultural fair”. When they went over there, instead of picturesque vivacious local fair, they found a short street and stands with uninteresting imported clothes on both sides of it. 
 
The absence of proper marketing is certainly a great oversight, but the unfounded promotion is a danger. At the same time, for the ones that know Istrian food, it is clear that there is not a single place in Istria where visitor can eat ancient meals prepared in proper traditional way, and that offer is everywhere similar and uniformed.
3.2.5. Lack of networks and cooperation  

By talking to some of the agritourism owners, one can find out that main selectors of menu are often tourist guides and agencies (that choose where to take the bus full of tourists to lunch). They “know” in advance what guests like and expect, so ask the owners not to make up “expensive” menus with some of the local specialties, but rather something like steak and chips. They condition their arrival by such menu, and it is the additional reason why many services reduced their former interesting local offer to simple ready-made cheap meals. 
This vicious circle is just one of several, to which the lack of networking and cooperation contributed, characterizing in general whole territory of Croatia. In this way, everyone can continue to take care of its own “little kingdom”, own short-term interest, without bothering to pay attention to long-term benefit reflecting to the whole region and all elements of the network, those related to the hosts (service providers) as well as tourists. The absence of networks is actually visible on all levels and all cross sections: tourism employees do not have the data about institutions of culture, while latter do not know whether to prepare program for tourists or what kind of program. Advisor for culture in Istrian Tourism Board working half of full time in that institution dedicates it to the local gastronomy, without working on other categories of culture, so it is obvious that many important issues and needs remain unattended and out of sight. 
When Ethnological Museum of Istria conceptualized weaving workshops, it hired one single remaining active weaver in Istria, master of craft and skill (being a component of intangible heritage), and he has constructed a new krosna (weaving braider) for the museum as well, so other interested people could learn how to weave. Museum employees thought that weaved objects can serve as decoration for agritourism facilities as genuine and authentic Istrian weaving product. With a little effort, they can be a souvenir of quality, while offering weaving workshop for tourists. However, although all of these arguments sound logical and even knowing that similar activities do work well in other parts of Europe, there are no intitutions or individual that can link institution of culture (Ethnologic Museum of Istria) and interested beneficiaries. Therefore, this project has ended, after the Museum exhausted its possibilities for project dissemination. Similar were events with Souvenir Fair in Svetvinčenat, representing important infrastructure composed of many former “meštri” and their knowledge and skills. Tourists are longing for these products when criticizing lack of appropriate souvenirs. Still, there was no one to connect these mostly older people with a marketing agency enabling them to sell the souvenirs, provide advice on production and interpretation of products, and cooperate with experts supplying the products with information. That fair has almost disappeared, and so another important potential resource has been lost. 
Currently popular workshops within tourism offer have nothing in common with Istria. Although there should be workshops in weaving, painting, kažuni constructing, local dancing, gastronomy of ceramics – no one of them was conceptualized. These workshops are important so they can continue the life of local traditions, pass on the knowledge and skills that are disappearing (and so is intangible cultural heritage), and provide multiple benefits to both local heritage and tourism – but no one has connected it all in one concrete program.
3.2.6. Village tourism

During recent years, so-called village tourism has developed within the domain of rural tourism. The part of it based on local culture, representing its considerable part, is cultural tourism at the same time. At the beginning, the term agritourism was used for almost all service providers who were offering overnight stays and food in the village, but today agritourism is only the place offering the food from own production. This accomplishment in Istria (contrary to Slavonia) was not an easy task, considering small Istrian households, with limited human, spatial and economic resources. Apart from agritourism, the category of village tourism are cellars where one can taste the wine, rural “bed & breakfast”, or houses for rest and recreation. The law recognizes only “village household” in the sense of agritourism, while overnight stays and breakfast services, however they may reflect local culture, are treated as mere renting. The overall process of founding an agritourism is extremely bureaucratic and in certain manner forces by means of its inappropriate regulations rural households to become classic catering facility, or even a restaurant with large accommodation capacity. Not even the last Regulation book on providing catering service in rural households (2008) does enables simplicity of service providing. On rhetorical level, the traditionalism is being promoted in principle, while agritourism owners are formally forced by uniformed solutions and the decrease the quality for mass service’s sake. Although in Istria on the regional level, many like to be proud on developed village tourism, for several years it actually looses on quality, and in particular, in field of agritourism, becoming an industry of its own. 
Some areas do not only offer beautified picture of Istrian village, but often the ambience that appears to be taken from French magazine for summer houses decoration, following the general idea of “rustic ambient”. Many with unarticulated ideas on elite tourism, or instructed by the agencies, build pools next to old houses, which is doubtful in most cases. In the end, it can destruct the very elements of local cultural heritage tourist came in the first place. Some richer European countries and region (Trentino / Alto Adige) are providing grants to those wanting to reconstruct or rebuild own house in spirit of traditional architecture and use them within agritourism. However, in Istria there are more inspiring examples that are not necessarily “authentic” for its architecture, yet are for their hosts’ relation guests, food or some other quality. 
It seems at this moment like one of most opportune directions cultural tourism can take and it offers the possibilities for several programs that have not been have been developed yet (local skills trainings, guests participation in field or stable works, wild asparagus, olive or grape forage, participation in wine or olive oil production etc). The Agency for rural development needs to be more actively involved in further development of village tourism.
How does it look in reality? Istrian Tourism Board in its brochure on village tourism / agritourism promises: “We offer unique opportunity to be among forts to pave the way for agritourism in these regions, to peek behind doors of hosts described later on and with them try out autochthonous meals, drink indigenous wines, submit your senses to the challenges.” As usual, the reality is always less poetic: those who really want to offer food prepared on the fireplace break all regulations of the inspectors, ordering food preparation in kitchen with utmost level of hygiene and technologic equipment. Those who want to offer own products, soon will stay without them, as they are not offered in abundance (while they must not offer what they have not produced), some will defy criteria prescribed by guides and agencies who prefer particular food for their guests, while some will stay with not so clear definition what agritourism is at all. Sad, while funny remark illustrated the part of problem: “I sold cows to buy the tractor, then I sold the tractor to make agritourism, and now I need cows again. Now what shall I do?”
Similarly sad and funny sound has the proposal of stancija interpretation one can find in “Marketing concept” by SOUR “Blue lagoon” from 1976: “… not less importance has the proposal of picnic excursion to larger rural households, that are called stancija in Istria, being as many as interesting for its architecture and position. In the backyards of these “stancija” folk music should be enabled (“latten music”), accordion etc. Menu should be appropriate for such fair, very simple, without classic table accessories, and with possibility to host 500 to 1000 people at once. For such mass of tourists there should be organized national folklore dances.”
This concept is not extinct yet: waitresses are dressed in poor copies of folklore outfits, riding a donkey is offered, along entertaining tourists on piano-like accordion
. Moreover, the first agritourism in Istria (Krculinci, Žminj area) can host several buses full with tourists. All of this has contributed to “istrianification” of (traditional) culture, which is, among other things, a result of coastline perspective to the Istrian hinterland. From this perspective, all traditions of hinterland seems equalized, so not much concern was on distribution of kažuni, roženice or čakavski dialect. So, kažuni have been risen near Motovun, while there have been none in the past, roženice are played in Pazin and north Istria, same food is offered in Hum taverns and in those close to Pula. This is the way to diminish cultural diversity as ideal resource for development of cultural tourism, as well as to insult local cultural identities.
3.2.7. Differences in revenues among Tourist Associations in Istria and legal framework

Although Istria is experienced as single destination on rhetoric level, practical revenue from tourism is astonishingly misbalanced, comparing coastal and interior Istria. Tourism Boards have only revenue from residence tax, i.e. realized overnight stays in their area; 25% of those funds are given to National Tourism Board and 10% to Regional, while remaining 65% is left to Tourism Board and the community it serves (and where it needs to be re-invested in further development of tourism). There is not a single mechanism to transfer funds from very rich coastal Tourism Boards just few kilometers away, to the interior’s Tourism Board in the interior of Istria. Therefore, Tourism Boards of Poreč, Tar and Funtana are among the richest in the country and can afford to change public flowerbeds several times in a week/month, while just few kilometers away from the coast, the little town of St. Lovreč with its wealth of cultural heritage resources, cannot fund mere maintenance of the monuments, found an local ethnographic collection nor anything else. The reason is in the fact that no one sleeps over in St. Lovreč (also because Poreč is so close), so it does not have revenues from tourism. The same situation is in Motovun and other little towns that are excursion destinations, but have no income of their own. Both towns, as the majority of inner Istria, are basing their offer on cultural facilities. 
The differences in revenues are quite dramatic: Rovinj Tourism Board makes more money in a day than Tourist Board of Žminj or until recently of Pazin in a year. It is even more dramatic that the funds from the coast do are not transferred to the interior. The level and criteria of overall tourism offer therefore cannot be balanced, so it is an issue whether Istria can be considered as a single destination. The source to this is in The Law on residence tax, as well as in The Law on Tourism Boards, which narrows down the possibilities: Boards are not allowed to have any profits from the service providing nor sales. It means that they cannot charge anything for guidance, excursions and souvenirs nor do anything that enables Tourism Boards of inner Istria to survive or develop. In addition, there are no agencies for these activities in inner Istria, so the visitors, i.e. tourists remain derogated. 
Istrian Tourism Board seems to cease with the active support in the Istrian hinterland. Today, it invests minor funds to some events. After all, its council is composed from those that make most overnight stays in their (hotel) facilities, which means that tourism policy is being defined by mass tourism guardians. It is just one of paradoxes in conceptual context of cultural tourism and tourism in general. 
The paradox is also in the effort of some to keep the tourists within their own tourism facilities and lure them to spend there, while organizing performances of folklore groups on their hotel terraces, organize different “celebrations” of local food or similar, and in doing so, they make at least three sins: they forger the culture of Poreč, Umag and other coastal towns, that is not related to (poorly presented) folklore elements (intangible cultural heritage) being “pushed” into hotels; they prevent the tourism development in the hinterland and prevent people away fro the coast to present own culture in more sensible context; and they destruct the very cultural good (folklore, food, customs), being inevitably deformed in such context.
Tourism workers from the coast are usually not properly acquainted with the Istrian interior - they even travel there seldom. The hinterland residents know to look suspiciously to the coastal population, and such is the way to preserve the old and to create new forms of antagonisms between the coast and the hinterland of Istria, definitely not being a good foundation neither to the culture, nor to the tourism of Istria. The Department for education, culture and sports of Region of Istria is trying to mediate this imbalance, by recognizing and supporting projects in the culture field being proposed by individuals, institutions and associations from the Istrian interior, but as it is relatively small funds in question, aforementioned problems can be just compensated for. 
3.2.8. Recent initiatives

New, private initiatives are enabling development of different offers, sometimes being related to cultural contents too. On one hand, the uncontrolled and elemental actions should be watched out for, but on the other hand, these initiatives and competitiveness they bring should be praised. 
On the level of local community, the need for branding of places has been outlined, i.e. to recognize it characteristic “product” to create an “image” around. In such manner, Buzet became the city of truffles, Tinjan of prosciutto, Labin of painters etc. what keeps being profiled or imposed with varying success. It can certainly be practically applied and has its positive impacts. However, all places emphasizing one part of its (cultural) identity should use that “brand” as a specific magnet, and then enable visitors to understand that Beram, although is the “town of frescoes” has also very important necropolis from the bronze age, important glagolitic scribes etc. Only if the whole story is told, the visitors can understand complex mechanisms determining local culture. Someone working on cultural tourism on the regional level shout be aware about brands creation, so brands could, regardless of their inherently partial nature, can mutually communicate and supplement each other.
In this context, some of the local administrations are agile in their profiling efforts to become destinations of interest (Tinjan, Gračišće), while some do not even develop existing cultural and service infrastructure (Pazin). Days of prosciutto in Tinjan, of olive oil in Vodnjan, of truffles in Livade and Motovun and similar events have started to attract visitors from the narrow environment, but also as far as from Rijeka and Zagreb, as have wine roads have done several years ago. They have a role on the local level, which is exceptionally important. 
Useful and vein seems the idea of founding The Tourism Board of Central Istria, which marked the end of Pazin Tourism Board. Tourism Board of Central Istria also gathers communities that do not have Tourism boards of their own. It shall insist on having common tourism system and will represent the interests of Istrian interior. The funds from the tax will be returned to the local communities, for tourism programs purposes, (initially) foremost the ones providing basic information on the area. In short term, the plan is to place tourist signalization in brown color, according to the usual pictograms, and parallel larger information tables in every Istrian town of interest. The tables will contain basic data on the location, being, apart from “preserved traditional way of life”, most important identified value of Istrian hinterland, which this Tourism Board wishes to translate to the visual identity. In this Board, culture is equalized with tourism and vice versa, considering that main reason for tourist visiting the hinterland is the culture itself. They want to provide simple and accessible information to visitors. Such initiatives provide a hope for cultural tourism of higher quality, what, however, with existing antagonism coast:interior, lack of networking and cooperation and non supportive legal framework results in limited possibilities. 
3.2.8. Istrian master plan of tourism

Istrian master plan of tourism is created to accomplish diversity of offers for different guests, extend the season to nine months per year, raise the quality of life for local population, preserve local culture, preserve clean environment, open possibilities for larger consumption of guests and develop quality tourism with average higher than three or four stars. Therefore, primary position holds quality and not quantity. Moreover, the idea was to avoid new, uncontrolled construction, elemental development and mass tourism.
Authors of the Master plan, associates of THR from Barcelona, have divided Istria in 8 clusters, one being Interior Istria. For different places within this cluster (Motovun, Gračišće, Pićan, Žminj, Lanišće, Lupoglav, Oprtalj, Pazin, Sv.Petar u Šumi, Svetvinčenat, Tinjan, Višnjan, Vižinada, Cerovlje, Grožnjan, Karojba, Buzet) they tried to identify attractions, resources, key success factors, obstacles etc. Central identity of Interior Istria is preserved traditional way of life allowing to tourists “enjoying Istrian culture, gastronomy and nature”.

Cultural and rural tourism are considered as exceptionally important elements of Istrian tourism offer, as elaborated in detail in analysis, proposals and plans. This plan recognizes connecting cultural destinations into itineraries as one of the priorities of offer organization.
It has been proved that consumers of cultural tourism are hardest to accommodate in three stars category, so the intent of the Master plan is to raise this category by the half or one full point. This illustrates the aspiration toward “elite tourism”. The question remains on how elite tourism conceptualized like this will have success with cultural tourism; maybe this intent of the Master plan should be understood primarily in the context of general opposition to the Istrian mass tourism.

3.2.9. “Culture and tourism” studies in Pula

Postgraduate course “Culture and tourism” on “Juraj Dobrila” University in Pula had its first students in autumn 2007. It is conceived as interdisciplinary study course, while actually gathering teachers and collegiums from the departments of history and economy. The strong emphasis is also on foreign languages. So far, it is difficult to see whether it reached qualitative intersection characterizing interdisciplinary courses, as such collegiums, according to their title, do not exist. It is expected that real interdisciplinary approach will be developed only at postgraduate level.  
The reasons behind the start of this course lie in the fact that something like that is very necessary to developed tourism region like Istria is, minding that modern tourist “wants to enrich own vacation by meeting people, cultures, monuments…” (University working material).

3.3 Necessary preparatory actions
3.3.1 Identification of cultural facilities and production of inventory

This identification will point out to possible resource to be used by cultural tourism. The facilities should be organized by destinations. Upon production of a detailed inventory (which certainly requires additional research), it will be possible to identify which facilities and contents are representative for the region as a whole, and which can be meaningfully interpreted on the level of micro-destination. It will practically mean that when a tourist attracted by Istria as a destination decides to visit Dvigrad, he/she will find out (on the internet before hand or trough information material on the location) that the territory of Kanfanar municipality offers many more cultural facilities and contents, so can spend several hours/days enjoying intangible cultural heritage. 
Cultural heritage, in order to be transformed from the resource into cultural tourism facility, needs to contain possibility to network with other resources and attractions, as well as to have balanced ratio of intangible and material heritage. It is as of recently the intangible heritage got awareness of its importance, and consequently cultural tourism also. However, for the latter, local still living traditions have always been objects of attention. 

3.3.2. Insisting on programs that inform local population about heritage and strengthen their cultural integrity

Culture in all its aspects needs to have its own solid foundation among local population, irrespective of tourism. There is a high degree of unawareness among some Istrians about others and their micro-culture. Press, internet, lectures, films or educative programs - it needs to be insisted that this kind of education is provided to population of Istria. 

3.3.3. Conceptualization and implementation of projects

Unfortunately, there are missing holistic and reliable statistic data that can tell which and how cultural facilities are visited by tourists in Istria. Still, the agreement has not been reached on what should be considered as cultural tourism in Istria. Anyway, it should be useful to create those data on attendance in forthcoming years, including polls on visitors’ interest, in order to determine successfully which should be further priorities. 
Cultural tourism works better on local (regional) than on national level, what is the result of tourism industry decentralization. Yet, the role of the central government remains important in coordination of local activities and promotion. The cultural tourism projects’ promotion should be the issue of national tourism board, in order to attract new visitors and to ease the burden of local project partners. This does not relive project partners from having knowledge in area of cultural management (Jelinčić 2006). 
Although this study has no intentions of providing clear guidelines and planning details on how to develop cultural tourism in wider economic context, some elements of European experiences should be taken into account. Successful cultural tourism projects imply

· Selection of cultural resource as the starting point for an idea

· Conceptual elaboration of the project, including “the story”

· Project development and financial construction

· Implementation

· Monitoring of constructed cultural attraction

· Evaluation

If the idea itself is well presented, possible to implement and the project cycle well elaborated with financial indicators and implementation dynamics, it will be easier to gather partners and fundraise. 

In the phase of strategic planning, the consultation with local population is necessary, as well as involvement of local community in the planning process. Local population ought to be involved in the plans of cultural tourism from the very beginning, but also in all its other aspects. They should decide which elements of their culture should be included in tourism offer and trough which cultural goods they will communicate with visitors and tourists. They should be able to recognize the benefits of cultural tourism, since if they are not motivated, the cultural tourism projects cannot be successful in the long term. In Istria and in its hinterland in particular, particular sloth and distrust of the local community toward development of the (cultural) tourism is possible, but the probable reason for it can be lack of involvement in the project.

On the other hand, development of the project/product should be based on market research. Further assumption of the project success is networking and systematic, organized cooperation of all project participants. In many countries, small and medium entrepreneurs have been involved and have invested in cultural tourism projects, as they see profit possibilities, as well as the benefits from networking of local products and souvenirs manufacturers, in particular in promotion, distribution and sales.

3.3.4. Feasibility and management study

This study should set limits to the allowed changes brought up by (cultural) tourism, in particular related to the number of visitor's impact on physical characteristics, integrity, environmental and biological diversity of an area, local access and transportation systems, as well as social, economic and cultural benefit of host’s local community. After such study has been produced, it needs regular updating and monitoring of impact of tourism activities to aforementioned categories.

3.3.5. Education

Cultural tourism should be also understood as a process of permanent education of all participants in this exchange:

· Local population, apart from aforementioned education on all elements of Istrian culture, should be educated about possibilities of quality communication with tourists by cultural tourism. 

· Education of cultural institutions employees on marketing, networking, new cultural good’s presentation methods, intangible heritage, as well as education systems of countries tourists are coming from.

· Guides and tourism institutions employees are having, as least as cultural heritage is concerned, very stereotyped, narrow and outlived education. They need the education about offer contents, as well as presentation of all major projects (including exhibitions) so they can interpret cultural heritage to tourists. On the local level, in time will be profiled local interpreters of cultural heritage of the particular place, and they need further education.

· Tourists’ education should be done in unobtrusive way and should be dispersed in as many media as possible, in casual methods. It begins on web pages and continues in places of their overnight stays, on brochures, books and projections that should be available on as many places as possible.
3.3.6. Information and interpretation

It should be clear that it is not an easy activity to be a tourist. If it is the visit to a city, we all can recall our “feet of lead” after several hours spent in the museums of a big European city, as well as mental saturation with data read on the foreign language. We should always have that in mind when compiling the information and interpretation that will be offered to tourists. If they are not completely missing or partial, they can be long and demanding (especially if written by experts) swarming with archeological, architectonic or ethnologic language. Most of the readers give up quickly from forwarding trough non-communicative text, which is moreover visually unattractive. Many people travel with children, so some of the information could be adapted for their age, in order to stimulate all members of the family. There are experts who think all information and (to certain level) interpretations should be on elementary school level to be communicative, but local cultural institutions and their employees shall disagree on that. However, for more demanding visitors, there should be more complex information sources and interpretations. Better translation services should be provided, as Istrian tourist texts are dominated by bad translations.
The first information on cultural facilities should be presented on the internet pages. ATLAS reports (referred by Richards, 2007, 8) suggest that almost half of the visitors decide before the trip which cultural facilities they will visit and consume, i.e. on own computer. A quarter of them do so during the travel, while remaining quarter does so when they reach the destination. Therefore, one cannot overemphasize the need for internet available information in foreign language. 
Throughout Istria, there should be located tourist signalization that shall point out cultural attractions. Information and data on the state of cultural good and the need for its protection are necessary so visitors can enjoy it in appropriate and responsible manner. Information on protection and conservation of a particular object or intangible cultural heritage can deepen the tourists’ possibility of understanding the importance, current and future aspects of the particular cultural phenomenon. In most cases, such information produce increased respect (sometimes, even investment) by the visitor, to both particular cultural facility and the local community managing it responsibly. 

Although there are plenty of information leaflets and brochures about the region, its quality is very imbalanced. Often they have not been printed in foreign languages in sufficient number, and translations can be very bad. The culture described is reduced to monuments (churches, palaces etc), while many cultural facilities are missing, and those of intangible heritage in particular. The brochures themselves are not easily available, especially when tourism offices are not open. These defects certainly should be met, and any region that wishes to be presented as (micro) destination should be presented in quality (but without too many self-praising superlatives!) and individually via easily accessible material. It can be shared or sold also trough local catering facilities, in case local tourism offices have short working time. 

Information, as such, is not an interpretation. Interpretation is revealing, manifestation that should be based on information. Interpretation is not an instruction, either, nor a suggestion, but rather a provocation (Tilden 1967, 9). Good interpretation of cultural goods is necessary also to deepen the understanding of visitors and encourage them to research, resulting not only in better understanding of local culture by tourists, but also in their raised awareness on the need of its preservation. 
Monuments do not speak for themselves, so they should be helped to speak. Most obvious means to do so are separate boards/panels, but also different exhibitions, and not necessarily in museums. Smaller exhibitions can be placed in local tourism boards (such as in Kaštelir), town lodges, taverns, hotels – especially for exhibitions based on photographs, texts and some object replicas. 

There are films depicting visits to London Tower of Scrovegni chapel in Padova (with famous Giotto frescoes), that bring visitors into context of what they are about to see, and without which it would be hard to understand what are they looking at. Upon these models, thematic films on certain sites/phenomena should be produced and presented within local visitors centers, museums, tourism boards and other appropriate, visited places. 
There is a need for popularly written books on Istrian culture, as well as children’s picture books on same topic. The interpretation adapted to the excursions of Croatian schoolchildren should be conceptualized too. If we consider Mate Balota as an example, along visiting museum dedicated to him, tours around places and sites he mentions in his works (compulsory reading) can be organized. Important role in this can be done by internet pages. Also, tourists from, for example Japan, are arriving more and more to Istria, and they will not understood general remarks about Venetians, “kraljevci”, Franz Joseph etc.

Visitors wish to feel involved and engaged; they love interaction in context of heritage communication, and do not like passive consumption of data. Therefore, various methods should be conceptualized in engaging them creatively, avoiding being banal in doing so.

3.3.7. “Clusterization” and itineraries

Quality Istrian tourism offer is certainly based on seeing the region as a single destination, since inconsistency of the offer minimizes its overall quality. This means that on general level of the offer, it ought to be joined with catering, entertaining, recreational and heritage programs, considering the aim as creation of overall “experience” of a destination.

On the narrower level of cultural tourism, clusterization links cultural goods that are spread all over the region. Separated, they are not something that would attract visitors, but joined in the group of similar cultural goods or phenomena, they represent object of interest and attention.
Therefore, the presentation methods within this approach are often itineraries, “cultural routes” and “paths of heritage”. Coherently presented, they offer particular “story”, conceptual context and offer to visitors a possibility to meet wider cultural phenomenon. Walking tours are popular too. Information on such possibilities should be available trough internet, so visitors can plan their travel and activities while they are still at home. 

Organizing walking tours (going about cultural heritage sites on foot) is the further form of interpretation, such as lectures, that could even be organized in hotels on the coast. This is both direct and indirect education of tourists, preparing them for better relation toward local culture.
One needs to think ahead that all tourists, and before all those traveling motivated by culture, consciously or unconsciously expect to have all senses stimulated and satisfied: touch, hearing, smell, sight. Cultural tourism is a complex intellectual, emotional and personal experience. It is valid for adults as well as for children, and this need should be taken into account when interpretation of local culture and cultural heritage is conceptualized. Therefore, itineraries ought to offer the possibility to satisfy several different needs. One of primary is the need for a good meal, so in this context, gastronomy tours should be developed, as well as workshops/courses of local cooking skills. Tourists should be able to buy local food more easily.

3.3.8. Existing institutions in service of cultural tourism
The globalization of culture, being contributed to, and partially created by cultural tourism, implies approximation of standards for institutions of culture (museums, visitor centers etc.) as well as those for interpretation of monuments, archaeological sites, folklore events etc. Promotion material is expected, availability of attractions, information provided in simple language, possibility of getting informed on the internet about cultural offer etc.

The working hours of the museums should be adapted to tourists’ needs and habits.  Exhibition and tours should be available on foreign languages, too. Every museum should have a small brochure presenting it, as well as brochures of all other museums in Istria. They should direct their visitors to the places of themes interpretation outside the museum building. All exhibitions should be supplied with multilingual information.
Museums should certainly involve local population in museum projects related to interpretation (even in management) of heritage, operating sites of tourists’ interest and in various programs such as storytelling and demonstration of skills, knowledge and crafts. It is necessary to conceptualize visitors’ activities, workshops, and summer schools of archeology, ethnology, painting, ceramics and mosaic. Museums should be link between material and intangible cultural heritage, suggesting to tourists where they should go to see living traditions or phenomena interpreted in the exhibitions. With own activities, they should be involved in other events outside their museum. It makes sense to think about presenting the museum and other institutions of culture on airports and other busy locations by promotional panels, photographs and maybe by copies of certain objects.

Instead of founding heritage museums, the future is probably in thematic museums, which should interpret particular cultural good, characterizing particular area, but also to point to other similar phenomena throughout Istria. For example, famous frescoes are not presented within any institution of culture, so it is perceivable to find a museum or visitor center in Beram. Visitor could find out there, through photographs, films and other means all relevant data about Beram and its frescoes, but also about other Istrian frescoes too. Similarly should be organized already planned museum of Histri, museum / visitor center for olives and olive oil, Istrian dry wall etc.

People’s universities and other organizations can also conceptualize various activities and courses, from local dances to learning Croatian or Italian language – there should be enough Italian language teachers in places where Italian is spoken. This could be a great opportunity for Croatian tourists to learn Italian language, under better conditions than in Italy, while they still can practice the language on the street. 
Many Istrians that have emigrated come occasionally or regularly, so some activities and workshops can be organized for them too, as well as possibilities to effectively and quickly find data on their ancestors in the Archives.

3.3.9. New contents and programs

Istria lacks in visitor centers that are not necessarily expensive and demanding institutions such as museums (though they can adjoin museums). They are hybrid form and often meet several visitors needs, just as one of the oldest of such places (Pompidou Center – Beaubourg) in Paris offers museum, shopping and lounge experiences. In economic way, many categories of Istrian heritage can be presented trough various media, including intangible heritage.

Equally so, “living history” should be used to show some of historic phenomena such as antique or medieval customs, what can be particularly inspiring for children. However, these events should be not produced in low quality and should not be prepared “for tourists only”, as second rated kitsch entertainment.

Various courses and workshops should be conceptualized, as well as those that emphasize creativity. This is the way to create a personal link between local culture and tourist, who becomes its co-creator. In this sense, illustrative is Chinese proverb: “I hear and then forget, I see and then remember, I do and then understand” (Jelinčić 2007).  Therefore, visitors of Istria should be included in field activities (wild asparagus and fruits forage), park maintenance (flower transplantation etc).
Tourists wish to experience places and artifacts seen in context of their relation with people. Intangible cultural heritage, in this sense, but also in the sense of living traditions in general, should become of increased importance to local population, as well as to visitors. Local legends, stories and anecdotes can be screened, written in many ways and in many places. Customs (religious, festive or other, implying mass of people) can be revived as whole or in part. Dialects, such as almost extinct vlaški in Šušnjevica area can also be object of interest. However, it should be noted that for revival of this part of heritage, the key is in acceptance by very bearers of that traditions, as the revival can turn into opposite of desired effect.

3.3.10. Cooperation and networking

All of aforementioned priorities are hardly achievable without expert assistance and coordination by an agency that needs to be established. There is, however, Istrian Cultural Agency, but it is not clear whether it will work on cultural tourism at all.

Several institutions, initiatives and cultural goods holders need to be connected by cultural tourism projects, but such efforts should be done continuously and systematically, on the level of whole Istria. Istrian Tourism Board, as well as Department of tourism of Region of Istria should be more active in planning, development and funding programs related to interpretation of heritage. 
On regional and national level, granting procedures (supports to particular programs) need to be revised, and in area of agritourism in particular, due to situation where people want to reconstruct their houses in traditional way and offer them to visitors.

4. “Heart of Istria” project
The project within which this text is created is innovative not only for its examination of development possibilities of existing destinations of cultural tourism and creation of new ones, but also because it is doing so in the context of cross border cooperation. Development of cross border itineraries is founded in this case in the fact that it is historically single and currently congenial cultural space, named Istria on both sides of the border. Cross border cooperation between Slovenia and Croatia that until recently belonged to the same federation, seemingly would not be in question unless the border between these two countries did not coincide with Schengen border too, inclining to create Europeans and non-Europeans. This puts new challenges in front of any form of cross border cooperation. 

European Union certainly supports any such efforts, and therefore it has co-funded this project, implemented by Region of Istria and University of Primorska (Koper), ZRS Koper, town of Buzet, and municipalities of Koper, Izola and Piran.

4.1. Results on research of Slovenian population “The role of cultural heritage in tourist offer of Istria”

Authors of the study implemented within the “Heart of Istria” project (Aleksandra Brezovec,
Gorazd Sedmak,  Ksenija Vodeb i Blaž Simčič) wanted to answer the question about what “istrianity” means to tourists, as well as what importance cultural heritage has in attractiveness  estimation of tourism offer. In doing so, they wanted to present Istrian tourism potential “in light of new concepts of cultural tourism, where its capital in cultural heritage is, before all, in gastronomy, architecture and cultural landscape”. (page 4)
They have based their research on the questionnaire shared to two groups of interviewers: one is residents of Slovenia in general, while other is residents of Slovene Istria. They considered, as well as the study itself, that respecting opinion of local population is very important for the durability and successful development of cultural tourism. Therefore, they are leaning to the conceptual framework of researching and respecting the people’s opinion: “Respecting internal public in development and marketing of the tourism destination leads toward preservation of its cultural identity, its natural processes and biological diversity – in short, systems that are conditioning quality stay and activities in the tourism region”. (page 13)
In elaboration of general issues of cross border tourism destinations, authors have relied on approaches of various experts, but have not taken into account particularities of Slovene – Croatian border in Istria, having its own qualities. Until recently, it was internal border, where on both sides have lived relatives, godfathers and friends, while in some cases, the border divided very same parish. Common feeling of belonging to the Istrian culture from both sides of the border was sometimes in form of active attitude rooted on “Istrian” identity, while sometimes was held down on general feeling of cultural unity and proximity. 
Trying to answer the question whether the impact of tourism on local cultural heritage is positive or negative, they concluded that it is both. Although number of cultural tourists is lesser and not overwhelming, and although they are more socially and environmentally aware (who contribute to the conservation of cultural heritage), it still can mean that it is a start of a mass tourism. Due to their curiosity, they can be more irritating than “classic” tourists can. However, authors of the study conclude that there is an issue of commoditization, where the key issue is how much control and supervision local population holds in this process.

Questionnaire analysis of relation and motives of Slovene tourists for coming to Istria is pointing out to their wish to step away from classic tourist stay at seaside. The percentage of those coming to interior grows with age and education level of the interviewers. Majority of those wishing to come more often to these areas outline beauty of nature, kindness of the population, environmental situation and quality of tourism and catering service. They consider political relations of Slovenia and Croatia as relevant to tourism attractiveness of Istria. The particularity of Istria they see in local authenticity and “domestic” atmosphere, while they see it as least fancy and trendy destination. They consider cultural heritage as very important, and as most “Istrian” elements, they recognize cultural landscape and architecture. They do not think they are familiar with cultural heritage of Istria (especially on Croatian side). They wish to find more about it in entertaining way and especially about typical food and drinks, traditional customs, folklore (dance and music) and Istrian towns. 

Local population of Slovene Istria has relatively positive attitude toward tourism development in own countryside, while they do not feel included enough in decision-making process. Still, they have positive opinion about possibility of own involvement in shaping tourism offer. In framework of cultural heritage, as most important elements they consider typical food and drinks, sacral and traditional (folklore) art; in general, they think that there will be more visitors to Istria if there would be more of cultural heritage in the offer. They think tourism offer and cultural heritage from both sides of the border are compatible and that cross border itineraries can be interesting.
Interviewers among most positive effects of cultural heritage inclusion in tourism offer see protection, conservation and revival of traditions, as well as positive economic effects and recognition of Istria among other tourism destinations.

This is valuable contribution to understanding potential visitors of Istria, as well as understanding of hosts, so this research should be extended to Croatian side of Istria.

4.2. How to enable implementation of the project “Heart of Istria”?

Main project goals are scientific and tourist evaluation of Istrian cultural resources, creation of cross border itineraries, development of cultural tourism and cross border cooperation of partner institutions. Produced results are organization of several workshops, scientific researches and multilingual scientific texts, film and multilingual tourist publications that in popular manner elaborate four conceptualized itineraries trough Istria. These publications are about:

· Paths of castles and cultural landscapes including Istrian castles and fortified towns;

· Pats of sacral arts, including Istrian churches with frescoes;

· Development of Istrian towns from perspective of urban planning involving architectural heritage of Istrian towns emphesizing Venetian architectural heritage;

· Archeologic parks of Istria, including creation of initeraries trough archeological parks and path of ancient gods, reflecting the story of religious cults of ancient population of Istria (“path of gods”). 

Each subject has a leaflet printed to present main project idea. However, most important and most representative results are four booklets (sixty to eighty pages each) and film encompassing all aforementioned subjects. These booklets look representative also due to exquisite photographs and excellent editing. In such manner, they make both guide and small monograph in a single edition. There are two language combinations: Croatian and Italian, as well as Slovene and English. Texts, being written by experts in generally understandable language, communicate well with the readers, in particular with those having European cultural origins. All editions have the goal to encourage visitors to visit particular sites, places of interest while offering wider conceptual context, i.e. itinerary they can freely follow to the extent they set. All topics are related to sites in both Croatian and Slovene Istria, presuming cultural region undivided by state frontiers, spreading the message that for cultural (and therefore tourist) topics administrative borders should not be an obstacle.
Bare fact that the whole contents of these four booklets is available online is incredibly important, having in mind that every second tourist even before they leave home, decide upon the destination of own travel. Film can be also used for promotional purposes throughout Istria, wherever tourists go. Apart from tourists, these itineraries should be useful to pupils and students in Istria, as well as from whole Croatia, to tourists’ guides, local population in general, and to all others involved in tourism. Together with scientific texts, they should be used to attract experts and scientists to extend the knowledge and to research further.
Since they appeared first time in 1930 as proposal of connected, conceptualized and contextualized sightseeing of a town or area, itineraries, paths, routes and heritage trails are increasingly popular and important. One of the reasons is in the fact that they offer certain context, which elements can be combined differently. Visitors can choose just a part of it, can travel on their own, with family or in larger groups and consume the offer in tempo and way they prefer. Presentation of cultural heritage trough itineraries is in accordance with recommendations of Cultural Tourism Development Strategy; moreover, so-called “cultural-touristic” itineraries are priorities of national Cultural Tourism Development Strategy. They are in accordance with several proposed and implemented similar projects. They open possibilities of connecting local, less developed (tourism) infrastructure.
What more can be done so these itineraries can be more vivid in the area?

1. Identify an entity, institution or agency that will these localities and places turn into destinations with minimal possibilities of providing basic services to visitors (parking lots, toilets, information and interpretation facilities etc). This agency should find sponsorships for equipping itineraries, provide allies and associates in Istrian Tourism Board (who should fund some of the programs related to these itineraries), Department for tourism of Istrian Diocese, and other institutions of interest, and continue to enrich the offer within itineraries. On the other hand, they will need to learn how to cooperate and deepen the program quality with experts in culture. They also need to work more on marketing and active promotion of itineraries, as well as to monitor the way which itinerary is used (including conducting surveys among all primary target groups). As much as the effort is needed to conduct initial research and investments to establish these itineraries, more effort is needed to maintain them and to adapt flexibly to new development possibilities and changes.

2. This project has characteristics of “top-down” approach, as it was conceptualized without any direct contact with local communities in which it takes place. That can question its sustainability, so the agency implementing these itineraries needs to respects basic phases in this process. The interest of local communities for itineraries development needs to be evaluated, and in cooperation with them, they need to be upgraded and detailed further. Local community, in narrow sense is not a single target group in this case, so the cooperation of all target groups needs to be supported, therefore the offer can be enriched and itineraries to reach own goals. Allies and supporters are to be found also among entrepreneurs in these areas. Knowledge and negotiation skills are part of general methodology applied in similar cases, mentioning that additional caution, wisdom and experience needs to be applied here, since in particular cases, it’s the matter of depopulated places, places along borders and similar complex circumstances. In particular, the creation or development of catering and accommodation services need to be supported in form of agritourism, so areas get as much benefit as possible from tourists visits.
3. The criteria and procedures need to be harmonized with existing initiatives. For example, Tourism Board of central Istria is preparing the production of tourism signalization and interpretation boards in the area coinciding in great extent with the area of itineraries. However, they differentiate castles from Istrian towns in sense that castles are only those with visible castle construction or its remains. Other towns, also having castles in the past (whose remains cannot be seen) will not be called castles, but as simple as Istrian towns. Within project “Heart of Istria” castles are names for fortified town, i.e. settlements developed from the castle, without regards whether it is visible today or not (for example Draguć and Roč). Tourism Board of central Istria will soon signalize localities with frescoes, so more harmonization is needed.

4. The roads, i.e. itineraries need to be marked in space, and objects described in itineraries need to be supplied with information tables. All that, apart from recognizable logo, needs to maintain the exact approach, criteria and method of presentation. Every information table or point needs to be understandable for itself, but also connectable within itinerary. Communicability of these boards needs to be excellent, especially on archeological sites without many over-ground constructions and without obvious interpretation. For some sites, such as Monkodonje, Dvigrada or, especially, Nesactium, and even Brioni, there should be built, if not museums, at least visitor centers, with offered information, interpretation and experiences related to similar sites and themes. It is especially important in the case of frescoes, with its possible location in Beram, and for the phenomenon of Istrian castles (in Pićan, Gračišće or elsewhere), as well as for Venetian architectural heritage (in Piran, Svetvinčenat, Bale etc.). These should not only interpret the heritage of the places where they are, but also the whole itinerary, moreover the whole topic guiding the itinerary. In such manner, in visitors center in Beram, tourist could find out about all frescoes in Istrian peninsula, compare them, look at films on fresco painting schools, themes and atmosphere of middle ages, about the context in which these frescoes have been created. Such centers do not need to be demanding and expensive as museums are; still, they can significantly contribute to the level of interpretation and general acceptance of the topic the itinerary wants to present. 
Visitors of any place mentioned in the itinerary should not remain in belief that it is a single and unique monument or cultural good, but a part of larger historical space, i.e. cultural context.
5. With goal of raising awareness of as many as possible, appropriate courses and visits to itineraries need to be organized for various interest and target groups: primarily for local population in general, school children, tourism workers from whole Istria, Croatia and Europe, members of media, companies and experts in culture (especially those in field of the itinerary itself).
6. Because of aforementioned awareness, it is possible that there will be those who notice the poor condition of a monument/town/part of the town or the site in general, so the pressure and initiative for better maintenance and conservation can succeed.
7. Local communities need to be animated in order to become of interest to tourist attracted by itineraries. Appropriate brochures need to be produced, while members of local communities should be able to interpret own cultural heritage. It would be worth to think with them, which elements of intangible cultural heritage (customs, legends, music, skills etc) could communicate with visitors too. Local myths, legend, stories could be screened and include their content in various form to the offer. 

In case local community recognizes own cultural interest, courses, workshops, but also revival of perished traditions or customs should be organized. However, these initiatives should be connected to the subject from natural heritage, as well as other themes of sustainable tourism. This will support dispersion of visitors throughout the region.

8. Institutions in culture and education should be involved, as well as associations, initiatives, and activities enriching cultural life of the population in itinerary area, enriching overall offer as well. Organizing medieval banquets and scenes from “living history” does not need to be second-rated kitsch show, as it can be interesting for children and youth, as well as for all members of local community reading in it additional elements of own cultural history.
9. Organizing sales of books, booklets, brochures and souvenirs on topics related to itineraries.

10. Have in mind that Istria is very suitable weekend destination throughout the year for larger part of Europe, and adapt programs to that fact.

11. For itineraries on frescoes, connecting of church holidays and local festivities with frescoes content in particular segment to interpret the life of a saint should provide new quality and content to the topics of religious and general cultural context. In such manner, local fairs could be revived, along former objects of trade. 

12. Archeological itineraries can be connected to programs from so-called “experimental archeology”.

13. One must not forget that many travel with children, so part of the themes of itineraries should be adapted to their age. If children are enjoying, parents will too! It might be feasible to add one booklet, describe in short terms all other four itineraries and produce it as a picture book.

4.3. What this project has not encompassed?

Throughout this text, there is a remark based on research, studies and various texts on cultural tourism that local way of life, customs and tradition, food and drinks is one of most powerful magnets in attracting those who travel on themes of culture. Yet, so often put aside, these issues have not been emphasized within the project “Heart of Istria”. Istria lacks in ethnologists and anthropologists, and in wider context, in academic and applied interest for these issues, but in foreseeable time, they should not be left aside without any information and interpretation within cultural tourism framework. 
Regardless of Istria being recognized as industrial region, several complexes have been quite avant-garde for its time. Shipyard and harbor in Pula, along with its infrastructure, coalmines and mining settlements in Raša, early tourism development in Brionima and Portorož, as well as later mass tourism hotel settlements are part of cultural heritage, too.

Themes such as modern art, literary heritage and music of Istria are certainly important, considerably more interesting to domestic than foreign visitors, according to certain, though superficial polls. It is therefore important to research more on visitors opinion (upon model of research from Slovenia), opinions of domicile population and perhaps among people working in institutions of culture and tourism, in order to plan current and future facilities in the way that will be interesting and acceptable by majority.

4.4. Cross border cooperation

It is the fact that with border creation, once relatives, friends, godfathers, neighbors, Istrians suddenly stopped seeing themselves as “domestic”, and that majority of them perceived themselves as Slovenes or Croats, using national rather than local criterion. That has partially influenced local communities themselves, and their younger members in particular, who will not say “I am going to Koper” but rather “I am going to Slovenia”. The line of practical obstacles and complications have prevented once easy communication among citizens of Croatia and Slovenia, but also inside and outside Schengen wall (Nikočević 2005). Tensions and hostilities, emitted from political context, well supported (and even created) by media from both side of the border have influenced to communication among “ordinary people”, who cannot always see the difference between national and media rhetoric on one side, and everyday’s life on basic, human level on the other. It is even more obvious in Istria among people living further from the border. Aforementioned rhetoric works top-down, endangering spontaneous one on one communication. In overcoming this problem, big ally is common economic goal, based on common/similar cultural heritage and way of life. The fact that residents of Buzet, Oprtalj and Buje area have often visited one another, and that many people now living in Croatia have worked in Slovenia has not been forgotten, and may be the source for new forms of cooperation. It is important that the cooperation has not ceased even after the border has been established, and there were several cultural events that emphasized the need of contact continuity and common care for cultural traditions. One of these was “S boškarinom po store staze” (with boskarin trough old paths), and small walking itinerary was conceptualized, the path residents of Pregara, Gradina and surrounding villages (now in Slovenia) used to go to Buzet fair, together with cattle. 
In Istrian lands further from the border, Slovene Istria is seen more like Slovenia and less like Istria. People from Istria rarely go there and are not familiar with these areas
. For Istria to live as a single destination, several programs should always re-discover connecting elements of both parts of Istria, including Italian part too (i.e. Muggia) and revive former traditions that have been connecting them. Former pilgrimage to Holly Mother of Strunjan is certainly a content that can be revived; moreover, one of its components, boat procession from Piran to Strunjan was revitalized in 2007. What needs to be insisted upon is mutual visiting of tourism institution workers, as well as other interest groups.

Conclusion:
Project “Heart of Istria” referring to cultural itineraries of Istria is offering one of important guidelines to development of cultural tourism. Conceptualized itineraries allow involvement of additional human and heritage resources, facilities and activities interesting to both local population and domestic and foreign tourists, coming individually or in groups. The fact that they have been conceptualized as cross border facility and that they valorize Istria in cultural sense as single region certainly surpass current narrow perspective, and imply increased political and economic maturity that will most probably happen, sooner or later. To evaluate these itineraries to full extent and in sense of overall cultural and tourist offer, there will be needed much larger degree of maturity, development and networking of local infrastructure on all of its levels.
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Some of the data were provided in conversation with 

Radenko Sloković (director of Central Istria Tourism Board), 

Robert Baćac, (Consortuim Ruralis director),

Vladimir Torbica (Deputy Head of Department for education, culture and sport of Region of Istria),

Drago Orlić (Advisor for culture at Istrian Tourism Board)

and other experts in the field of culture.

� Strategy of cultural tourism development: “From tourism and culture toward cultural tourism”, Ministry of tourism, Zagreb 2003, page 5.


� Workshop “Policies for culture” is organized in Zagreb in 2001 by European Cultural Foundation


� Web site of Croatian National Tourist Board, http://kulturniturizam.croatia.hr/AboutOffice/Default.aspx?idLanguage=2&idDocument=2390


� Even without as many disputes about history as there are in Istria, different interpretations of local experts about history and culture exist in other parts of Croatia. Several years ago in one Dalmatian town, the group of English experts for interpretation of heritage and museums wanted to interpret a certain place in the town and equip it as a sort of tourist attraction. However, when they started interviewing local cultural workers, all of them had different and opposing opinions, what considerably slowed down and eventually blocked the project, which has never implemented.


� http://rwapplewannabe.wordpress.com/2007/05/02/eating-and-drinking-in-istria-croatia/





� During January 2008 folklore group from Tinjan was performing on tourism fair in … and photography captures them as lead by players on two huge piano-like accordions, which are not a part of Istrian cultural heritage and do not correspond to the outfits and other elements that folklore group is trying to present (Glas Istre, January 2008) 


� In group of cultural workers from Istria that have visited Piran few years ago, one of them who was there for the first time said: “This looks totally like Istria!”





